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COMMERCE
(Marketing Management )
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( Advertising )
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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following questions as directed :
1x8=8
wore Al e o SR Tew fra g

() The term ‘communication’ is derived
from the Latin word

(Fill in the blank)
FNCHEIT ol @od W o=
Te (T (3T} 312 %3 1)

(i) The concept of audience analysis
includes the research of language
within a group. (State True or False)

Contd.
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(iii) Media scheduling does not focus on the
timing of the advertising message.
(State True or False)

ﬁmﬂ%{asrwct Ralol AT 7R 89S
a3y R (3% @ g% @)

(iv) The written content of the
advertisement is known as
advertising (Fill in the blank)

Reisia ke Raes fevme 3@
Tl T | (T 312 %3 #1)

(v) Which of the following is not included
: in an advertising agency ?

R (! Reatein qremie Suee A ?
(a) Art director =
T o
(b) Copywriter
(IR
(c) Artists

e
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(d) Plumbers
ATE

(Choose the correct answer)

(%% TNl ik Glersdn)

is a voluntary organisation that
regulates advertising in India.
(Fill in the blank)

IR «74- 8 °) AUk S8 T ica L D ok L e
(FRIGR 77 | (0T 312 97 F0)

(vii) Define advertising appeal. .
fReaivee Sitavae el frdl |

(viit) State the meaning of advertising
budget.

Relora AEsa o B F|

(vi)

2. Answer the following in brief: 2x6=12
wore A vl bed el 5
(a) State two characteristics of advertising.
@ivme 7o) [ B 4 |

(b) Mention two disadvantages of
advertising through newspaper media.

Ao T T TRACS A Ko 757
SR S 9 |

1 (Sem-3) BCM 09/G 3 Contd.



(c)

(@)

(e)

(9)

(h)

State two important roles of an

advertising agency.
fReeom qreEt 7ot el e S 39|

Mention two features of an effective

advertising appeal.
a5 Fee] Resion SR 7or afkE S
& :

What are affiliate ads ?

et qu & ¢

State two arguments given by
economists against advertising.

ReioR Rara wdTfsRwmeE i 7o Ife
TrEe 1A

‘Why is it essential to' measure the

effectiveness of advertisements ?
fRGiofa TPTOR (S (FRI! 50 ST ¢

Mention two factors affecting audience

analysis.
e Roeers aoifie 341 75 e F2 SEe
EE Il o
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() State two examples of outdoor
advertising.

ARwicmT 75 Tuid T o4 |

() Write about two types of advertising
agencies offering specialised services.

R Rl =eReR Eﬁffﬁ'@l”lﬂ WZR A
vt

3. Answer any four of the following questions :
5x4=20

were TR Rl bl e foe ¢

(@) Explain some of the commonly used
direct advertising media in India.

CRES AYRITS J7Ze [T oo [ewmton
Mg Ay e 41 |

(b) Discuss some of the important
determinants of advertising budget.

o i g ey fre o
0[5 ) B

- (¢) Explain the various methods of testing
communication and sales effect of
advertising.

Ao eIl Ot Rl oo A7 9
fafen »mfS 2
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(d)

()

(9)

)

Discuss briefly the problems of internet
advertising.

WWWWWWW

Rl

Discuss the advantages of in-house ad
agencies.

%ﬁza@aﬁaﬁﬁmﬁmw
Bl

Explain briefly the communication
process in advertising.

P o R o
= |

Explain the elements of an effective
advertisement copy.

&1 T2 [eeio e TAMERR T+

Write a brief note on ethical aspects of
advertising in India.

%ﬁwﬁwwtaﬁwﬁ*nwmﬂﬁw@m
A | :

Answer any two of the following questions :

10x2=20

Tﬁmmﬁmmgmwrmo

(@) .

Describe the various methods of setting
an advertising budget.

e e FdReR [fen Awfes [ o
34 | :
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(b) Explain the diverse testing techniques
used ‘in evaluating advertlslng
effectiveness.

Resisivg Ferepyel JEpRTe IRTe [feq A9
FHEPTIRE /E i 341 |

" (c) Critically assess the significant aspects
of advertising in the context of society.

G (IS fealsie Srasicatey e
FACEBAIGE T 51 |

(d) Describe the factors to be considéred
while selecting a suitable advertising
media.

9ol Toige [eiorR Mg f7ida w99 e
el et FRmEE 90 41 |

() Discuss the different types of
advertising appeals adopted by
professional marketers.

CRMIN ISRFSRCE 9% w9 [feq 1o
R SR R e <41 |
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