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COMMERCE.
( Marketing Management )

Paper: BCM0300904

(A&terttsing )
F\ll Marks : 60

Time : 272 hours

The Jigures ln the m.qrgln lndicate
full narks tor t E questlons.

Answer either in English or in Assamese.

1. Answer the following questions as directed :

I x8=8
E{s firt Erfc<FK fu{ wflR Eq fut s

(i) The term tommunication' is derived
from the Latin word

(Fill in the blank)
tfiEficen' fi6l cdFq rffi _ "Ftl
tv< ?<qr gff ha F w)

(ii) The concept of audience analysis
includes the research of language
within a group. (State True or Fal-se)

Contd.



w.f$ Rcqqq< qm"flAs <Ik ebt cflF{ &-s<s

vRr{ rl6s.i6tt qs(@ crt q{ I

(vw ct qea fu)
(iil Media scheduling does not focus on the

timing of the advertising message.
(State True or False)

frBst qfrstvwc.t fiePn <M< q:riK seFls

e+q frfrR r
(sq ci qva fr4D

(iu) The written content of the
advertisement is known as
advertising-. (Fill in the blank)

Rsiqq< frRE Rrr-<E-$ Rw't"n< 

- 

fi
q-{t {l{ r

(4tfr tfr F <qr)

(u) Which of the following is not included
in an advertising agency ?

sqq c$F6I Rwpn ,{rq,fu qsfs;rqt ?

(a) Art director

s-qt frcqars

Copywriter

$FrcM<

Artists

fifr

(b)

(c)
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(d) Plumbers

sl'{F
(Choose tte corred answer)

(ea Ewz'Dt qQbfrelt)

(ui) 

- 

is a voluntary organisation that
regulates advertising in India.

(Fill in the blank)

t<q vFv< liet"rq fr'rqq o<
cqDqfiff riqtt &tfr tft 1< <q't)

(uii) Define advertising appeal.

frsJ"rfi qtr<E{< c$gl ft$t
(uiil State the meaning of advertising

budget.

frqq-+< <trq6< qdEmrr mr

2. Answer the following in brief : 2x6=12

E6E fi$rrK{ u$re Eq fut:
(a) State fruo characteristics of advertising.

fier4d< fDlf{ffi Emq mlr
(b) Mention tuo disadvantages of- advertising through newspaper media.

<reR +rcs< $$T{ qRsN Gt F@"rd< fA
v1R<r B-m'{l Glr
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(c) State tuo important roles of an

advertising agency.

fietqq etffi< fDte+s1{yfrot Em"l €l r

(d) Mention tu{ro features of an effective

advertising appeal.

,qbt €q'E{ fiet"F qlr<q{< fAf<ftB EE=l

FTII

(e) What are affrliate ads ?

,.sftfrrd qs fr ?

A State two arguments given by
economists against advertising.

fist"r+< fi-a1q qqffiftftqaa6E'nrr fA1fu
Vffi{ Ftt

@) Why is it eSsential to measure the
effectiveness of advertisements ?

fiBIeta<FqWR 6qlrt cEffitfr{qK.rfi{ ?

h) Mention turo factors hffecting audience

analysis.

n f+ frmTf$ erstRo m fit+r+c oen Emt
T<I I
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State two example s of outdoor
advertising.

<Rfiet"E< filEqr<q Ereq <qr
Write about ftuo types of advertising
agencies offering specialised services.

RH{ fi-<I qrl<cot<t ffivfiet"r+ ci?r{ filr-T
fr'+r

3. Answer ang Jour of the following questions :

5x4=2O

E-qs fr$ a{cT5 futtilt aFhqEw fr'qr:
(a) Explain some of the commonly used

direct advertising media in India.

sR\e\9- ql$<ctF <lRqs ftR{l4 ersjs ksT4i
Et<rT{ fiTC{ <fi{it cilt

(b) Discuss some of the important
determinants of advertising budget.

fiulqq< {rst< frRT|I s+qetf fi.fr€ fu
qlcdtfr{l F{lt

(c) Explain the various methods of testing
communication and sales effect of
advertising.

Fqqq< crlrmqta q+ fi-fr< srq< etAsl ffi<
fr&a qqG <itrfi GIr

(i)

a)
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(d) Discuss briefly the problems of internet

advertising.

tffi figt"rq< qxqiK R{c{ E*s qr6E-{l

ffitl
(e) Discuss the advantages of in-house ad

agencies.

$-qPq'nv q(w,ft< ${q'{5 fimr qralD-{t

Ftt
A Explain briefly the communication

Process in advertising'

Rq"rre RIttRFttt qfuxt< fi{m E*q Tl"ul

srtl
(g) Explain the elements of an effective

advertisement coPY'

,{fi Tqalfiqqa $Ft< BonqFp1{q$l?l].I mt t

H Write a brief note on ethical aspects of

advertising in India'

sr<Es fisrqq< t{B-$ fr'fl< €'f<s ebt q 6tot
ftqr

4. Answer ang two of the following questions :

1Ox2=2O

vqs ftrt e{T{< fua+rqf fDRtw fr$ s

(a/ . Describe the various methods of setting- 
an advertising budget.

Rq"n <rrqt fr{<q< R&{ qq-&< R{CI <.f{1

sill
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(b) Explain the diverse testing techniques
used in evaluating advertising
effectiveness.

fiqqq< Tqs{q{qrtT{\5 <Kqro RGd erftmq

cfi{-qqT< fiTR <iFUl srt I

(c) Critically assess the significant aspects
of advertising in the context of society.

wM< Cets1"Fs Rq"fq{ tsm<cqpf frm3q
mlrq'Eqlqo {miffi ffi I

(d-) Describe the factors to be considered
while selecting a suitable advertising
media.

ebt Sqp Rqqq< nt$:r fi-{D-{ GFr qr{tr
Rr<D-Tt $R{-{ff$ $FsrT{ <"(at s-{it

(e) Discuss the different types of
advertising appeals adopted by
professional marketers.

cefqqR ffitq+.-6q-o'cq s*t s-{t fi&a qK.t{

Rwtqq< qr<q-fi R{c{ g-@1ffi 6f l
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