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1. Choose the correct answer : 1x10=10

ue Tea0o! aifg Tfevedt ¢
(a) Audience Analysis include
e Resaet sese e
(i) Expectation of Audience
] Sl
(i) Knowledge about the topic
T eole wiW
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(iii) Demographic factors
TR FIEP

(iv) All of the above
G SBIR(FRD!

(b) Which of the following is the advantage
- of Full-Service Agencies ?

frafile @ 2 -crR et AR
(i) Latest Trends (9% BIe)

(i) Location (Z¥)

(iij) Public Relation (dI&&l 7%)
(iv) Expensive (J33%)

(c) The best means of increasing sale of
an article is

a5t vy i gfEa I Tew e (202
(i) exhibition
el
(i) fairs
el
(iii) advertisement
SE9kg
(iv) None of the above
@%FT «ble w2
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(d) All of the following methods are used
for evaluating advertising effectiveness,
except :

Reeting Fe1zeyel EURAS A TeT9 T 31
B BTk
(i Pre-test
o o[
(ii) Post-test
*_IFR foige
(iii) Concurrent test
A 2T

(iv) Marginal test

SRER AT

(e) What is ‘Call to Action’ in advertising ?
feiome T § @ 2

(i) The legal disclaimer at the end of
an advertisement

a5l T TS Wiz SHTE

(i) A request for the audience to take
specific action

TGS WS ATCFe (G AT 6!
S
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(iii) The background music used in an
advertisement

451 F@IeTe AT AN S

(iv) The budget allocation for creative
development

aﬁﬁaﬁwmw@awm

(f) Restrictions on advertising under the
Cigarettes and Other Tobacco Product
Act was passed in

BN = Seiey doite ANG T [Reaiee (Fae
4l AP T T 2T T4 (2

(i) 2000 (X000 BT©)
(i) 2003 (3009 5E)
(i) 2007 (2004 57®)
(iv) 2010 (3050 5®)

(g) Write the full form of AAAIL

AAAIF 75 B! 4t |
(h) Write the full form of USP.
- USP-3 794 Foltht foall|
(i) brings the product to the

attention of potential customers.
(Fill up the gap)

4 (Sem-5/CBCS| COM HE3 (ADVT)/G 4



it aﬁwmmmﬂ
e S | (YT 212 979 )

() The words used in an advertisement is
referred to as

(Fill up the gap)

@iofe e T4 9D 3fe1 Tl
T3 | (0T 312 799 1)
2. Give brief answer to the following :
2x5=10
fmfeoraeT 5 Teq fodll
(i) What is publicity ?
o5 S 52

fii) Mention two advantages of internet as
an advertising media.

e ST BBITel BB b7 AR S
|

() What is advertising appeals ?
e S S &2

(iv) What is advertising audit ?

Reaieia Bt~ A e
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(v) Write two causes behind the failure of
advertising.

Resing R sia 70 asmﬁmnn

3. Answer any four questions from the
following : 5x4=20

e it BB e Seq e ¢

(i) Write a note on advertising as a tool of
communication.

CINCAIE Hege f2picel Riwiorm esiae qo! (Gl
Tl | -

(i) Explain the future role of advertising
in India.
RIS e SReaR© ﬁww@mwm
9|

(iii) Explain the importance of Sales
Promotion.

R -Crosaeq @9 SEDa 9 |

(iv) Discuss the importance of Advertising
Effectiveness.

Restoiia TR &% S =41

4 (Sem-5/CBCS) COM HE3 (ADVT)/G 6



(v) Explain the major features of
Advertising Agency.

Resion qreiees I3 @RBPRR SEhA] 54 |

(vij Explain the steps involved in
Advertising Message Development.

e st TR 2fem sMese S
4|

4. Answer any four questions from the
following : 10%x4=40

o9 e bifabr 29 Tex faa ¢

(i) What is an advertising budget ? What
methods are used in determining the
advertising budget ? Explain.
fel=ia NS & 2 Resiome et Fdfwe wre
o & wmmfe Te=T T4 22 ACEHA 4|

(i) Explain various types of advertising
appeal.

fifen w37 Releing SiEEPRR T 4 |

(iti) Discuss some of the major advantages
and disadvantages of celebrity
advertising.
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GREb Reea gt 325 gk =is
SfRUPTIR SCEEA 4 |
(iv) What is meant by audience analysis ?

Explain the needs and importance of
audience analysis.

i Rrsael Wi & 2 i Resaes griea el
S SFETZ 6 9|

(v) Explain the p!annihg process of
advertising campaign.

Reiofe SfSTM ARTEANN 7O S
4l

(vi) What are the objectives of advertising ?
Discuss the advantages and
disadvantages of advertising.

Reisir SR e e g e
SPIRUIPTRIE. SICEEAT <1 |
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