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i. Choose the correct answer : 1x10=10

sh Gv{cA <t&Ehe<r c

(a) Audience Analysis include

ffi frmvq.w@s +c<

(i) Expectation of Audience
q-f+< s<q1

(i, Knowledge about the topic

R'<-r< s"t<v slq



(iir) DemograPhic factors

qf{silFl sFFis

(iu) All of the above

s"K< qD@il

(b) Which of the following is the advantage
of Full-Service Agencies ?

FrteRs r+nttr t{-m<t 'erq{+< {Rq?

0 Latest Trends ({9s D1E)

(it) tncation (?lq)

(iiil Public Relation (<sT<I {*q6)

(iul ExPensive (<l-T<sdl)

(c) The best means of increasing sale of
an article is

ebl E-<l frfu $< <tr-< €sn qhr& ?<q

(t) exhibition
ge-ffil

(iil fairs

c{Et

(iir/ advertisement

R"q"r*

fiul None of the above

s4q{ qbts {qn
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(d) All of the following methods are used
for evaluating advertising effectiveness,
except

fi-q"F< TEaWI:fdlTrfi <lr< qq\5 Erfi?r <i{t

c$'l{dt "fqe< {R< +ff ++rqt qqG <I{{l<
Ft q{?

@ Post-test

"Rt.F Ass

/iii/ Concurrent test
qr-offid 

"tas1

/iu/ Marginal test

$Ar qfisl

(e) What is 'Call to Action' in advertising ?

Retqao bq tr e$E-d'' frr
(t) The legal disclaimer at the end of

an advertisement
,{br R@r"rd< firs qRft qfr-s'K

(iil A request for the audience to take
specific action
qrfsrf,{s fiffi qqcsq c4<f< il(< qtl
q'$${

(t) Pre-test
,FtAsT
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(iii) Tlne background music used in an

advertisement

.qB fu"fds Osqs "lty-fi qlffs

(iu) Tte budget allocation for creative
development

IEftE fu{< <tr< q<t{ s-{ fiet
A Restrictions on advertising under the

Cigarettes and Other Tobacco Product
Act was passed in

6affr<E qf+ wfd]{"ns {N,fk R-@tefd< CFss

<t<t qt(<t't q{t qE{?H sqrq q<I ?qfu

0 2000 (qooo E;ltr)

(it 2003 (1ooo Fls)

(iii) 2OO7 (1oor D;lE)

(iu) 2O1O (to)o E{s)

@) Write the full form of AAAI.

AAAr-< q-'t"(qqrfi fr{ |

(h) Write the full form of USp.

USP-< {-1.f {1rtt Fr1 r

O brings the product to the
attention of potentia-l customers.

(Fill up the gap)
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cl ebt E<l< {s'l-<I dr{f,< {c{rc{tl
q+{q +<m t Gttff 5fr "Fq oal

0 The words used in an advertisement is
referred to as 

- 

iriu up tLE gap)

frer"ras <K{r< Gl 'rqs 

- 

fi wo

{El effi tF 7<"t o4t)

2. Give brief answer to the followi^* ,r*r:r.

ffiFrsr<r<< q Es< fr"+ :

(t) What is Publicity ?

qlN T1]n ftl

ftn Mention iuo advantages of internet as

an advertising media'

6*qa-< {t$n ffiq?ffi< fA $q tm'*
6?II I

(iirJ What is advertising aPPeals ?

frwr"n< qrc<qa llca ftt
(iu/ What is advertising audit ?

fisr"r<< Qfia 4fi56t rrcqftt
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(u) Write tuo causes behind the failure of
advertising.

fiq"r+< <lefu< Eir<< rfr +xq li<t r

3. Answer ang four questions from the
following : 5x4=2O

vaa fr666a rfr?Ft grr< B-re< fr?ff :

(, Write a note on advertising as a tool of
communication.

6q|rmT|q< ffi Rotz{ ftBl"fd< s"Ftr sB 6rc.I
fr'"n r

(it) Explain the future role of advertising
in India.

wdrnv fr-de ElTs<6 fig.tqa< gfr-o vlraoTt
5-: r

(iii) Explain the importance of Sales
promotion.

€rz*-*d,,- , _"sGrcK gsg qlrfl6,{ s-{t I

/iu/ Discuss the importance of Advertising
Effectiveness.

ft-et"r;< offi esq utFIE-{ siill

4 {Sem-S/CBCSJ CoM HE3 (ADWI/G 6



(u) Explain the major features of
Advertising Agency.

fret+q erqf+< W ?<fiBc{q qfrfird s-{tl

1ui/ Explain the steps involved in
Advertising Message Development.

Fst"rq< <16 frsm afufi *imq qfprtu{l

s-{t r

4. Answer ang tour questions from the
following : 1Ox4=4O

sq{ AFrraI rrFil Ec< Be< fr"ll :

What is an advertising budget ? What
methods are used in determining the
advertising budget ? Explain.

fret'tq< skqi ft r fiel"f+< <neit fi{-<q cTls
fr fr qq& $T{F s<I qn? qIFitF{tT<tt

Explain various types of advertising
appeal.

RE* q{.F frq"n< qrqiq{c <it?ul Fd r

Discuss some of the major advantages
and disadvantages of celebrity
advertising.

(t)

(u)

(iit)
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cE.FraF R.q"r+< frRltq Tqj {R{t qK
q$Etq{q qRntuat $-{t I

(iu) What is meant by audience analysis ?

Explain the needs and importance of
audience analysis.

q.fu R6gTq $6a frz ffi RGF"K fir&rfiTs1
q$ sW"{T{ <6f{t $-{t

(u) Explain the planning process of
advertising camPaign.

Rwt"rq< q&{d "tRsr{K "lqfsq{q \TTFIIETI

<r<tt

(ul What are the objectives of advertising ?
Discuss the advantages and
disadvantages of advertising.

R-q"n< €m-$qT{ ftr Rwt"t{-< tREt qt+
q$qqUq qrcdrtrrt s-{t I
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