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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

TG G2 SRS Te <Al |
1. Answer the following questions as
directed : 1x10=10
weTe MAaRd Aol SR Tee fum ¢

(@) Who introduced the term ‘Marketing
Mix’ for the first time ?

TERF R 92 TGO (o7 22T AR

(@A AT SR 2
(i) Philip Kotler
st (ivanR

Contd.



(i) F. W. Taylor
9T, TIfFS. (GFR

(iii) Neil-H. Borden
5 9%p. 3o

(iv) G. R. Terry
& o= Gt

(b) ?n hotel services, the core product
is—
(RATEe RN U & Carg —
(i) Security
Frtoral |
(i) Room
it \
(iii) Food
W
(iv) Restaurant

({5

developed the flower of service.
(Fill in the blank)

— ORR IR 4RS! Term SR |
(N7} D12 7 7)

(c)
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(d) The services and their providers are
the same. (Write True or False)

ORIl 1% 216 2Wi FErees SRes |
(%% 7 qu5 f&9)

(e) Franchising s a contractual
agreement between service pioneer
and the other party.

(Write True or False)

ARG o Ll et ) T O R—
AT NS NS @ pis |
(% 7 qog fG9)

() What is Health Services ?
MY CRI WA F ol

(g9 Name an industry that adopts ‘Two-
part pricing’ strategy.

TeTe 0T FE s o]
TR A ey
(h) Write the full form of the term PATA.

PATA-3 575jf oitht st |

() Which year National Tourism Policy
was announced by the Government of
India ?

@HWWW?@?WM
TR FfRfee?
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0)

Mention one new service provided by
banking sector.

@<, Qe SRCEIL Bl T RIS e T
74l |

9. Write short answers to the following :

2x5=10

woTs P 5, U il ¢

(@)

(b)

(c)

(d)

Describe two objectives of pricing.

ey PR 751 Toae i1+

Who is an agent ?

GUECo (I ?

‘Service Marketing Triangle’ — write a
short note on it.

R TERTIe fage — «bi 5 (O fordt|

Explain  two characteristics  of
financial services.

e CRR 75 (e SEh 34|

What is service delivery system ?

Gl e Awte B 2
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Write short answers of any four of the
following : 4 5x4=20

wore fudl & @ 5159 o el o g

L -

() Who are the users of tourism
services ? Explain.
R CRIR ToATeIe e (oI ? I3 B |

(i) Discuss the benefits of franchising.
FY o3 JRUPTR FEEn 31 |

(iii) What  are the factors that
influence the customer expectation
of services ?
f FRTE ORI YT ARR oy reR R
IE?

(iv) Explain the different tools of sales
promotion.
R e Rien wifErne Raw 3=z
ferar |

(v) Discuss the nature of services.
R S-%g 3t 41 |

(vi) What is service evaluation ?
CRIF 0 e
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